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                     2012 Elective Session Proposal

Membership type:     (   ) Retail               (   ) Associate
Sponsor 2011:          (   ) Yes                  (   ) No
Speaker Information

SPEAKER NAME:  __________________________________________________________________________ 


ORGANIZATION:  ___________________________________________________________________________


ADDRESS:  ________________________________________________________________________________


CITY:  _____________________________________   STATE:  ___________   ZIP:  ______________________


PHONE____________________________________   FAX:  _________________________________________


EMAIL ADDRESS:  __________________________________________________________________________


SPEASKERS TITLE:  _____________________________________________________________________________
Elective Session Information
Selected Topic Focus (selected from topic list): __________________________________________________________
Topic: ___________________________________________________________________________________________

SESSION TITLE (ten word maximum): 
_________________________________________________________________________________________________

ELECTIVE SESSION SYNOPSIS: (100 word maximum. If accepted, this synopsis will be used in conference documents, promotions and on the IBM Retail User Group Web site). 

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________
_____________________________________________________________________________________

_____________________________________________________________________________________________
This synopsis and the session title will be what the conference attendees will use to determine which session they will attend.  The wording here should be compelling and should emphasize what the attendee will take away from your session. (Such as: how to do it, why do it, pitfalls, ROI, new perspectives, customer benefit)  Assistance with presentation materials is available if requested.
The session must be to inform and not be construed as sales/marketing.  IRUG reserves the right to edit topic descriptions. 

Speakers are responsible for all expenses associated with conference attendance including lodging and travel.   

Submission Guidelines

Sign and forward your completed proposal submission form to:

IBM Retail User Group


8421 Lorraine Drive


Strongsville, OH 44149



      fax to: (440) 238-6698 or email to: issug@roadrunner.com
Proposals must be received by September 30, 2011
2012 Elective Session Proposal (cont)
Proposals submitted for the conference will be reviewed by the conference committee and IRUG Staff according to specific evaluative criteria.  The review criteria include: Relevance to conference theme, topic selected, level of retailer participation, original material - Overall perceived quality of session content - Timeliness of topic - A well-defined focus - Previous presentations and previous audience evaluations.

Proposal Guidelines

To ensure the representation of as many organizations and individuals as possible, IRUG may limit acceptance of proposals to no more than one per company.  In order to maintain a high degree of participation in sessions, sessions are 50 minutes long with 10 minutes between sessions.

Presentations which include retailer participation will be given priority consideration.
Proposed Topic Information
1. Original Presentation?
    Was session given to other organizations?

            Yes   (   )      No   (   )

2. Session Primary Focus, Select only ONE


Architecture/Infrastructure  
(   )

Customer Service   

(   )

Customer Touch Points *

(   )

Store Operations / Solutions  
(   )

Trends / Management  

(   )


   Other __________________
(   )  
3. Session Technical Level, Select only ONE

Advanced       


(   )

Intermediate    


(   )

Fundamental / Introductory   
(   )

Not a Technical Topic

(   )

4. Session Format, Select only ONE


Lecture/Discussion   

(   )


Panel Discussion   


(   )


Workshop   


(   )


Roundtable Discussion   

(   )


Other __________________
(   )  

Speaker Information

1. Are you a current member of User Group?



Yes _____   No ______

2. Have you presented at previous IRUG User Group conferences?

Yes _____   No ______

If yes, what year(s)? 
   2008 (   )                2009 (   )                2010 (   )                 2011 (   )
3. Have you presented at other conferences and workshops?  

Yes _____   No ______

         If yes, please specify:_______ ___________ ___________________________________________

*The customer touch points for the 2011 conference are:


Point of Sale terminal


Self checkout


Kiosk

Digital merchandising

Mobile


Web site
IRUG 2012 Topic Survey
This year the IBM Retail User Group conducted a series of surveys to determine the interest in and relevance of topics that might be considered for the 2012 Conference in Las Vegas, NV, May 20 - 23, 2012.  The surveys went to retailers, IBM, and associate members, suppliers of products and services to retailers 
When submitting your session proposal, select a Topic Focus from the list below that best matches you and your company’s area of expertise and focus.  While sessions will be accepted that don’t focus on a topics selected by the retailers surveyed, your session attendance may then not be as anticipated. 
When asked why you would want to attend a conference, the top reason was “learning the latest trends”.
See detailed Topic study report on the IRUG web site at:   http://www.ibmretailug.org/Conference/2012%20Conference%20Topic%20Survey.pdf
The following lists of topics by focus area give guidelines for nominating a topic to be included in the 2012 agenda:

Focus on the customer

Emerging trends in Consumer technology




Point of Sale from the customer POV




The mobile customer experience





Software to improve Customer satisfaction




Kiosks from the customer POV





Trends in customer service






Consumer behavior trends



  

Focus on Mobility


The shift to the mobile mindset





Mobile security







Mobility, Benefits and Pitfalls






Smartphones, the link to the customer




Mobile point of sale / line busting





Multichannel IT Integration  






Creating retail apps for smartphones





How will Consumer mobility reshape the retail ind.



Building confidence in your security

Focus on Social Networking


Why Social Networking






Social networking integration






Getting the most out of S/N 






Cutting through the clutter, getting your message heard


Integrating S/N into the Enterprise strategy


New paradigms in metrics, analytics and ROI

Focus on Technology

Emerging trends in retail technology





Store technology








PCI compliance







Contactless payments






End to End Encryption






Chip and Pin








Operating environments for stores, pros and cons
 


Virtualization





 


Cloud computing services






Coupon processing




  

Focus on the Business


Predictive modeling to get the most ROI




IBM retail strategy







Building strategies for the future





Making the most of your IRUG membership




Managing ROI
/risk







Advanced analytics, understanding the business




IT Governance, best practices


Our session may be posted to IRUG web site Link & Learn after the conference 
              
Yes _____   No ______

Link & Learn voice over to be taken from:  Power Point-slide text _____     Script provided at the conference______

