Exhibit Registration Agreement
IBM Retail User Group


34th Annual Conference 




May 15 - 18, 2011


Orlando, FL
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Instructions:

1. Please type or print legibly.

2. Fill all sections of the form.
3. Mail with payment to:

IBM  Retail User Group

8421 Lorraine Dr.

Strongsville, Oh 44149

I.  Company Information

Company Name:    __________________________________________________________________________________________________________
Address: __________________________________________________________________________________________________________________

City: ___________________________________________________________  State: ______________  Zip: __________________________________

Telephone#: (_________)___________________________________________  Fax#: (_________)__________________________________________

II.  Contact Information

Exhibit Contact:   __________________________________________________   Title:  _____________________________________________
Address   (If different than above) : _________________________________________________________________________________________________
Telephone#:  (_________)________________________________________     email:   _____________________________________________________

III.  Exhibit Requirements

A.   Booth size required: 
 Table Top   @   $2295              10' Booth    @   $3495          20' Booth    @   $5995
30' Booth    @   $8995            40' Booth    @   $11995
B.   Booth Preferences  (indicate specific booth #) :    1.  ______________    2.  ______________    3.  ____________      4.  ______________
(for 20' booth, select two consecutive numbers):      1. ______ & ______     2. ______ & ______    3. ______ & ______    4. ______ & ______

C.   Special Requirements  (i.e., desire to be placed next to a certain company, unique utility requirements, etc.)_________________________________________
D.   Briefing Segments:    Number ½ hr. Segments  _________  X $150. =  $ ________

IV.  Sponsor Event  (reserve event)


         Sponsor Handout

         Event Preferences:
1.  ____________________________

Handout Preferences:
   1.  ____________________________

2.  ____________________________



   2.  ____________________________

3.  ____________________________

  

   3.  ____________________________


V.  Exhibit Cost

TOTAL COST is computed as follows:
Exhibit Space
$ ________________

LESS 50%
$ ________________
TOTAL DEPOSIT
$ ________________
Payment in full must be received by March 19, 2011.
Our payment in U.S. funds made payable to the IBM Retail User Group is enclosed in the amount of   ...............    $ __________________

VI.  Authorization

We agree to abide by all of the rules and regulations governing this exposition as outlined and which are part of this application.  I the undersigned acknowledge that executing this agreement forms a legally binding contract.
Name (please print): _________________________________________________  Title: ____________________________________________________

 Signature: _________________________________________________________  Date: ___________________________________________________
MasterCard payment 
VISA payment 
AMEX payment           Check enclosed (U.S. funds only).    
Acct. No. ___________________________________________________________    Exp. Date __________________________

       Name on card (please print): ____________________________________________   Total charged $ _____________________
Exposition Regulations
1. If an exhibitor fails to abide by the regulations of the convention as set forth, then the contract between the IBM Retail User Group and the exhibitor will be terminated. The exposition regulations constitute a portion of the contract between the IBM Retail User Group and the exhibitor. Therefore, any failure on the part of the exhibitor to comply with the regulations represents a default on, and termination of, the contract. Should the contract be terminated in this manner the exhibitor shall forfeit the amount paid for space rental, regardless of whether or not the IBM Retail User Group enters into a further lease of the space involved.

2. The IBM Retail User Group reserves the right to refuse rental of exhibit space to any company whose display of goods or services is not likely to be, in the opinion of the IBM Retail User Group, compatible with the general character and objectives of the association.

3. No exhibitor shall assign, sublet, or share the space allotted with another business or firm, unless approval has been obtained in writing from the IBM Retail User Group. Exhibitors may only share with companies who qualify with membership guidelines for associate members and are members in good standing.

4. Whenever possible, space assignments will be made by the IBM Retail User Group in keeping with the preferences as to location required by the exhibitor, the IBM Retail User Group, however, reserves the right to make the final determination of all space assignments.

5. Every exhibit must be fully staffed and operational during scheduled exhibition hours.

6. Any exhibit space that has not been paid for in full by close of business April 8, 2011 can be reassigned or canceled at the discretion of the IBM Retail User Group.

7. Prior to April 8, 2011 exhibitors may cancel their exhibit space and receive a refund of all space payments over the required 50% deposit providing the IBM Retail User Group receives written notice of such cancellation. There will be no refund of exhibit space payments for cancellations made on or after April 8, 2011, even if the canceled space is subsequently resold.

8. Should the exposition be canceled, postponed or abandoned, the limit of claim for damages and/or compensation by the exhibitor shall be the return of the amount already paid for the space for this specific event. Should the exposition be curtailed or abandoned in part, the limit of claim for damages and/or compensation by the exhibitor shall be the return of the prorated amount the exhibitor already paid for space for the canceled portion of this specific event. However, exhibitors will not be reimbursed if the exposition is canceled, postponed, curtailed or abandoned due to acts of God, an act of war, insurrection or radioactive contamination.

9. Each exhibitor is charged with knowledge of all laws, ordinances and regulations pertaining to health, fire prevention and public safety while participating in this exposition. Compliance with such laws is mandatory for all exhibitors and the sole responsibility is that of the exhibitor.

10. Nothing can be posted on, tacked, nailed, screwed or otherwise attached to the walls, floors, ceiling, furniture or other properties of the convention center in which the exposition is being held. Cost for repairing any damages to the convention center brought about through these actions will be billed to the responsible exhibitor.
11. The IBM Retail User Group will not be responsible for any injury, loss or damage that may occur to the exhibitor’s employees or property from any cause whatsoever, or which may be sustained by any person who may be on the premises leased to the exhibitor or watching, observing or participating in any demonstration or exhibit of the exhibitor, unless such injury, loss or damage is caused by the gross negligence or willful misconduct of the IBM Retail User Group. Exhibitor and exhibitor’s contractors and its insurers will not subrogate against the Institute for theft of, loss of or damage to exhibitor’s or exhibitor’s contractors’ property while in transit to, within, and in transit from the confines of the hall.

12. If exhibitor uses a non-official contractor, exhibitor must agree to defend, indemnify and hold the IBM Retail User Group, its officers, agents and employees, harmless against any and all claims, lawsuits, judgments, costs, and expenses for injury (including death), property damage or other harm for which recovery of damages is sought that may arise out of or be occasioned by Contractor’s performance of the contract, breach of any of the terms or provisions of the contract, or by any other act or omission of contractor, its officers, agents, employees, or subcontractors, in the performance of this contract; except that the indemnity provided for in this paragraph shall not apply to any liability resulting from the sole negligence of the IBM Retail User Group, its officers, agents, or employees.

13. Exhibitor and exhibitor’s contractors shall, at their sole cost and expense, procure and maintain through the term of this contract, the following insurance:

a) Commercial General Liability Insurance against claims for bodily injury or death, property damage as well as personal and advertising injury occurring in or upon or resulting from the premises leased. Such insurance shall include contractual liability and products liability coverage, with combined single limits of liability of not less than $1,000,000 per occurrence, with the Institute and its employees added as additional insures.

b) Workers Compensation insurance asrequired by statutory law.

c) Exhibitor shall obtain and shall furnish upon request of the IBM Retail User Group a certificate of insurance evidencing the required insurance to the IBM Retail User Group. 

d) All property of the exhibitor and exhibitor’s contractors is understood to remain under its custody and control in transit to, within, and in transit from the confines of the hall.

14. The IBM Retail User Group reserves the right to make any changes, amendments and/or additions to these regulations as considered advisable for the proper conduct of the exposition, with the provision that all exhibitors be advised of any such changes. Any matters not specifically covered herein are subject to decision by the IBM Retail User Group.

15. The exhibitor agrees to assume full responsibility for complying with the federal copyright laws and any regulations issued thereunder and the laws of unfair competition, including but not limited to payment of royalties which are due for the use of copyrighted works during the exhibitor’s events.
16. All deposits made as a part of this contract are non-refundable.  

Event Sponsor Sign-Up
IBM Retail User Group

2011 Annual Conference

Orlando, FL
Special Event


Cost                        2010 Sponsor          Confirm for 2011_

Sunday - May 15, 2011





Tour







Source Comm

Source Comm
GOLF




$ 3000


4690World, QVS
 4690World, QVS
Opening Reception


$ 6500


Agilysys

Agilysys
Monday - May 16, 2011
Continental Breakfast


$ 1500


VeriFone

Hypercom
AM Break



$  950


Seamark
 
Balance Innovations
Lunch
- co-sponsors
(2500 ea)
$ 5000


Cornell-Mayo & ACI   ______________________
PM Break



$  950


Clarity


Clarity
Banquet - co-sponsors (2500 ea)
   cost


Fujitsu & Honeywell
Fujitsu
Tuesday - May 17, 2011
Continental Breakfast


$ 1500


______________________ 
Seamark
AM Break



$  950


Retail Tech

Retail Tech
Lunch
- co-sponsors
(2500 ea)
$ 5000


ACI & ENS

ENS
Reception



$ 5000


Motorola/Zebra
Motorola
Wednesday - May 18, 2011
Breakfast - co-sponsors

$ 350 each

______________________
______________________
AM Break



$  950


______________________
______________________
Handouts  Items





2010 Sponsor
Confirm for 2011
1. Attendee Bags


supply by sponsor
Direct Source

STJ Retail
2. Badge lanyards


supply by sponsor
TDX Tech

TDX Tech
3. Conference Notepads

supply by sponsor
Direct Source

Spencer Tech
4. Pens / Hand Sanitizer

supply by sponsor
Datalogic

M-Dot
5. ThinkPads


supply by sponsor
IBM


IBM
6. Door prizes


supply by sponsor



______________________
7. Candy/Prizes


supply by sponsor
MEI


MEI
8. Prizes



supply by sponsor



______________________
9. Other









______________________
Associate Member Directory
IBM Retail User Group

34th Annual Conference

Complete this form and return it with your Exhibit Registration Form.  Please type, in upper and lower case, a short promotional paragraph describing the product(s) or service(s) your company will be exhibiting or offers to be included with your company's listing in the Annual Associate Member Directory and Exposition Program. Text should contain approximately 50 words and be in one paragraph; listings and multiple paragraphs will be edited.  IBM Retail User Group reserves the right to edit text to conform to format and length limit. This form must be returned by March 19, 2011.

ORGANIZATION NAME: ________________________________________________________________

ADDRESS: ___________________________________________________________________________

CITY:  _______________________________________  STATE: ___________  ZIP: ________________

PHONE: (_________)____________________________  FAX: (_________)_______________________

COMPANY HOMEPAGE URL:  ___________________________________________________________

DELEGATE NAME: ______________________________________________________

Title: ______________________________________________________________

Phone: (________)__________________________________  ext: _____________

Email address:  _____________________________________________________

ALTERNATE NAME: _____________________________________________________

Title: ______________________________________________________________

Phone: (________)__________________________________  ext: _____________

Email address:  _____________________________________________________

PRINCIPAL TYPE OF BUSINESS:  ________________________________________________________

IBM Business Partner:                    Yes                    No 

TYPE OF IBM Business Partner:  ______________________________________________________
ANNUAL DIRECTORY INFORMATION:  
_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

_________________________________________________________________________________________

You may email information to issug@roadrunner.com or fax to 440.238.6698.
Conference Registration Form

IBM Retail User Group

34th Annual Conference

Organization Name: _____________________________________________________________________

Address: ______________________________________________________________________________

City, State: _________________________________________  Zip:  ______________________________

Telephone: (________) _______________________________  Fax: (________) _____________________

Free Conference Delegate Name: _____________________________________________

(* One (1) free delegate with booth)

Attendee(s):
Name: ________________________________________________  email: ________________________

Name: ________________________________________________  email: ________________________

Name: ________________________________________________  email: ________________________

Name: ________________________________________________  email: ________________________

Name: ________________________________________________  email: ________________________

Name: ________________________________________________  email: ________________________

Registration fees enclosed:

Number attending:  _______   x   $ 495  =  $ ___________   by March 19, 2011
Number attending:   _______   x  $ 545  =  $ ___________   after March 19, 2011
Total  Fees :                       $ ______________

Method of Payment: 
  Check enclosed (U.S. funds only).    Make payable to: IBM Retail User Group
  Registration form sent by FAX.  Fax to 440.238.6698
 MasterCard payment 

 VISA payment 

 AMEX payment
Acct. No. _________________________________________________  Exp. Date _________________

Name on card (please print) _________________________________  Total charged $ _____________

Fax to: 440.238.6698

Email: issug@roadrunner.com
Mail to:  

IBM Retail User Group

8421 Lorraine Drive

Strongsville, OH  44149
